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  Abstract 
The unemployment problem has been a very observable phenomenon in Malaysia. This phenomenon 
may drive the students to start a business. The intention to involve in online business among university 
students is motivated by the flexibility of starting an online business and the increasing trends on buying 
via online. However, the decision to move beyond thought and action to involve in business also 
requires the right attitude and behaviour. Besides that, support from others, especially family members 
also plays an important role to encourage the students in starting a business.Therefore,this study 
attempts to examine the influence of personal attribute and family support on the intention to start an 
online business among UPSI’s students. By using quantitative approach with face-to-face survey, 
personal attributes and family support were found as significance factors towards intention to start-up 
online business. Self-confidence and good family support will encourage the students to take the 
challenge and face the risk in starting an online business. 
Keywords: Entrepreneurial intention, personal attributes, family support, online business. 
 
Introduction 
Online business is a type of business where the activity is all online or using the internet to runs the 
business. The prospect of online business is bright as the growth of it can be ensured due to the 
opportunities associated by emerging it with current business trends. Lau (2017) stated that many young 
adults have penetrated by social media. The online business has become an easy path to those interested 
in business. Social media such as Facebook, Instagram, Twitter and others like mobile applications and 
websites are used as a platform to open an online business. Social media can be used to share 
information or collect information in education and can be a tool to sells or promote product or services 
in doing business. As doing online business are flexible, there are many people especially students 
started their business online as their side income. 
Nowadays, the unemployment problem has been a very observable phenomenon in Malaysia (Hossain, 
et al., 2018).  This is one of the reasons why many university students are realizing that upon graduation 
can’t fully giving them chances to work in the field they are studying and with this, some of the 
university students create opportunities for themselves (Edelman, et al., 2016).The notion of 
unemployment and the situation can have a direct impact on individuals to start their own business and 
this is when there are no options, so one can create their opportunity for themselves (Mazzarol, 2015). 
Some students find it is a good opportunity to start their own business. The flexibility of starting an 
online business has given university students the intention to do business (Lau, 2017).Other than that, 
the reason why students choose on starting a business online and not offline business is because online 
business is much easier to operate and it doesn’t cost much. Students can manage their online store 
everywhere they can, and they only need one website as a platform to own online business (Xu 
&Quaddus, 2010). 
However, starting a new business is not easy. In becoming a digital entrepreneur, they will face different 
sets of problems including business operations, having or finding the right talent and marketing. The 
future of unemployment may encourage students to start a business, nevertheless, the decision to move 
beyond thought and action also requires the proper attitude and behaviour and support from others, 
especially family members. Therefore, the need to study why the younger generations venture into 
entrepreneurship is a necessity to be explored (Gelaidan&Abdullateef, 2017). The aim of this study is 
to examine the personal attributes and family support as the factor that can influence the intention to 
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start-up an online business among university students. Specifically, this study attempts to find the 
answer of what is the influence of personal attributes and family support towards intention to start-up 
online business among Universiti Pendidikan Sultan Idris(UPSI) students. 
 
Literature Review  
Based on the definition of the Malaysia Labour Force Survey, the unemployment individual are 
included those who is willing to work, but unable to obtain a job in a certain period of time (Ismail, 
2011). The current condition of the job market nowadays has shown that the young people are 
experiencing difficulties on getting a decent job because of the economic downturn that happen in a 
country (Mamun, et al., 2017). A research by Hossain, et al., (2018)has uniquely shows that creating 
unemployment benefits for those who will start-up a business can not only reduce risk but also can have 
a positive result on the percentage of people who wants to start a business. When the population growth 
increase faster than the employment opportunities that are generated in market, then that is one of the 
reason why unemployment happen. Besides, a study by Dvoulety, et al.,(2018) highlighted that an 
increase in the unemployment rate would lead to an increase in owning a business and a reduced in 
unemployment rate would spur the creation of new business. Since a decade ago, entrepreneurship or 
starting new venture has become one of the world’s most famous research topics and its contribution 
towards the entrepreneurship courses has bring all colleges and degrees to have the entrepreneurship 
education courses on to exposed the students about the brief idea on how to start a business (Mamun, 
et al., 2017). 
Since the internet been established, offline business that owned physical store had also tested online 
business just to not lose on their market share and challenge themselves with well-established online 
business (Anis & Sofian, 2018). During the 1990’s, the technology outbreak has resulted on the 
advancement of software and hardware that help on the development of the internet. Businesses and 
entrepreneurs were able to visualize the greatness and advantages of the Web as the communication 
and business medium or tools to improve the business quality through online business or known as e-
business (O’Leary, 2003). According to Zhu, et al. (2006) in Maditinos, Chatzoudes, and Sarigiannidis 
(2014), e-businesses has the potential to bring transformation to the whole organizations where they are 
capable to amend their organizational structure and change their business process in accordance with 
the usage of internet in their business. Moreover, the e-business gives an impact with the way the 
organizations built their relationship with their customers, suppliers and other business partners 
(Maditinos, et al., 2014).  
Online businesses exist originally from the process of start-up activities on which it is about the start of 
doing things. According to Edelman, et al., (2016), to have this start-up intention, the organization can 
be build or form where these start-up activities are the situation where it is the personality of the 
individuals that are committed to the process on starting the new venture and establish the basic steps 
of the entrepreneurial activities. Previous research has mentioned that there was no specific instruction 
on which start-up activities were performed and there was no any particular detailed or first steps that 
need to be done in which all those who started business will do when starting the new venture. Thus, 
the outcome of the business that has started will get impact from the scope of start-up activities on early 
stage on which the bigger the scale of starting new business will have the chances to get better results 
on the business. 
Previous studies has shown that a decision to start a business most commonly are based on a complex 
configuration of external (push factors) and internal (pull factors) motives (Staniewski&Awruk, 2015). 
According to Hazudin, et al. (2015), one of the main motives why people going into business because 
they prefer to be independent. This is due to the fact that most of us detestation to receive instructions 
from others. This means that more people are venturing into business is because the want to be 
independence and willingness to be free of any control or become one’s own boss (Baumgartner & 
Caliendo, 2008).Kolveried (1996) highlighted that if there is excessive level of self-belief then it might 
positively giving impact on higher level of intention to start their business. Personal attributes can be 
defined as a quality of individual’s characteristics that can be known as personality traits in common. 
These personal attributes of a person is what can determine whether they can or not to achieve what 
they want to do. There are two major influences from the list of personal attributes towards the success 
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of entrepreneurship which are high self-confidence and good personal skills that allow students to dare 
on taking the risk to start a new venture by their own (Shamsuddin, et al., 2018). 
Besides that, numerous studies underline the positive consequences on entrepreneurship intention of 
having parents with a self-employment history: create management expertise for the future own 
business (Papadakis, et al., 2002), determine the desire to start a business (Birley & Westhead, 1994) 
or leading to a greater tendency to choose a self-employed career (Pauceanu, et al., 2019). These can 
lead to a greater support from the family to the students who need helps financially and mentally on 
handling the business. Family background or characteristics is important on having a kind of family 
that are supportive and helping in the business. This is due to the students that having their parents with 
self-employment history are more inclined on involve in a business than those parents with no 
experience on self-employment (McElwee, et al., 2003 in Pauceanu, et al., 2018). All of which are 
integral parts of the decision to move beyond thought and into action. 
Family can be defined as two or more individuals that are living together and are related by blood, 
marriage or adoption (Edelman, et al., 2016). The support that comes from family are more on the 
emotional support where it involves listening and empathy between the family members while for other 
kind of support is where family helps on aiming to solve the problem faced by the individuals. Some 
researchers address on the relationship between the family strong emotional support that encourages 
the individual to start new venture and by doing so the researchers added the tension between them to 
the wider literature on the significance of family support towards entrepreneurship in relation which 
start up new business (Edelman, et al., 2016).  
In this study, the theory of planned behaviour (TPB) is used to explain on the intention to start-up online 
business. As it has been used by many researchers to explain the entrepreneurial intention of an 
individuals to start new ventures. The theory was originated and developed by IcekAjzen, where it is 
used to predict a deliberate behaviour that could be deliberative and planned (Mamun, et al., 2017). 
This theory was an extended version of the past theory which is the theory of reasoned action (TRA) 
also created by IcekAjzen (Ajzen, 1991). The theory was further developed due to there is limitations 
towards the original model theory towards the individuals behaviours. The theory of reasoned action 
was the central factor of the theory of planned behaviour on how the performance of individual’s 
intention by their given behaviour. Based on this theory, intentions are considered as the motivational 
factors to the individuals where it can influence the way they behave. It can show on how far people 
willing to challenges themselves and of how much effort they can put up with it by following their 
behaviour (Ajzen, 1991). 
For university students, as young businessmen or entrepreneurs are lack in many aspect and one of them 
is capital and experience (Nielsen and Lassen, 2012). Social support provided by family plays a critical 
role in those individuals that are new to the business world as many challenges will come towards them 
as they go deeper in this field (Edelman, et al., 2016). There are “missing links” in the literature 
regarding the relationship between family support to the beginning of business and the realization of 
their initiatives (Mazzarol, 2015).The variables that discussed in this study are personal attributes and 
family support that influence the intention to start-up online business. Figure 1 shows the conceptual 
framework of this study. 
 
Figure 1: Conceptual framework 
 
Methodology 
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Quantitative method was used to determine the factors that influencing the online business start-ups 
among the UPSI students. The data was collected through a survey by using a set of questionnaires. 
Before conducted the research, the population has been identified and respondents has been chosen 
related to the study. UPSI are the targeted as sampling location due the convenience and availability of 
the students. As UPSI do offer their students the subject of entrepreneurship education on their first 
year, this will help on students to have the basic information on starting their own business. The students 
from all semester those are from 9 different faculties were selected as the respondents for the survey.The 
research population are the students that are not involve in online business. Therefore, undergraduate 
degree students in UPSI were chosen to be the respondents for this research.G*Power analysis 
(Erdfelder, Faul, Buchner & Lang, 2009) was used to calculate the number of sample size used for this 
research. 
The data collection method used is the self-completion method where researcher approach respondents 
and give the questionnaire form to answer the survey. Snowball sampling was used to get the 
respondents of this research. Snowball sampling is under non-probability sampling procedures, where 
the probability of individuals from the targeted population to getting chosen as the respondents is not 
clear (Saunders, 2016). The snowball sampling involve are the procedures of selecting respondents and 
from the chosen respondents, the researcher will obtain information about additional respondents 
through the information given by that initial respondents (Zikmund, Babin, Carr, & Griffin, 2012). 
Statistical data analyses used in this research are descriptive statistics analysis and inferential statistics 
analysis.Descriptive statistics analysis is known as the most basic statistical analysis where it can 
summarise large amounts of data into simple statistics. It is also a straightforward transformation of 
data that define the basic characteristics like central tendency, distribution and variability (Zikmund et. 
al., 2012).Inferential statistics analysis helps on making judgements towards the population from the 
research sample. Researcher use Pearson’s correlation coefficients to determine the relationship 
between the independent variables (Entrepreneurial Intention) with the dependent variables (Personal 
Attributes and Family Support)(Hair et. al., 2015). Multiple regression is the main method used to 
estimate dependent variable values based on independent variable values (Zainol&Shokory, 2018). This 
analysis was performed when the independent variables are related to each other and to the dependent 
variable. 
 
Analysis and Result 
Summarize of the respondents’ demographic profile is shown in Table 1. A total of 107 UPSI degree 
students were involved in the survey. 28 of them are male students and 79 of it are female students. The 
age of respondents recorded are from age 20 to 25 years old where majority of the respondents are at 
the age of 23 (46.7%). The ethnicity of respondents mostly responded by Malay (47.7%), followed by 
Chinese (22.4%), others ethnicity (21.5%) and Indian (8.4%). The respondents are from 9 different 
faculty that are under UPSI.  
Table 1: Respondents’ Demographic Profile 
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Multiple regression analysis was used to examine the relationship between the independent and 
dependant variable and to discover the changes that occurred. The resultindicated that the coefficient of 
determination (r2) is equal to 0.590 where it means that the variation is 59% on influencing the start-up 
online business that are in relation with the dependant variables. The ANOVA analysis shows thatα 
(0.05) > p-value (0.00), then reject H0 which shows that there is significant positive linear relationship 
between the tested variables. From the coefficients analysis it is found thatα (0.05) for the variables of 
personal attributes and family support with p-value more than 0.00 for both variables, thus do not reject 
the H1 and H2. This results shows that personal attributes and family support are statistically significant 
towards the intention to start-up online business. 
 
Conclusion 
In conclusion, the study shows the intention to start-up online business among UPSI students 
isinfluenced by personal attributes and family support. Thus, the intention of students to start-up online 
business will increase if they have or build the right personal attributes and if they have 
respectablefamily to support their decision and action. This study offered an overview of the intention 
to start-up online business relation with personal attributes and family support as the factors that drive 
individuals to be involved in it specifically among the student in UPSI. The result might be different in 
other different location and environment. This study focused on two factors which are personal 
attributes and family support, more studies are need to understand other influencing factor of the 
students intention to start an online business. It is hope that this study can provide a view on how 
university students’ thoughts on starting their own online business and how the students’ and their 
surrounding can affect their decision. 
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